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STEP STEP
E YOUR Ny
SCRIPT STAGE

Low budget or high
, concept? Theme and
' seasonal considerations
- Holiday, Valentines Day,
Christmas in July, etc.

Merchandise
strategy, props,
colors, etc.

.FOR YOUR MERCHANDISE
SHOPPING EVENT!

RECOGNIZING AND REWARDING YOUR PATRONS TO BUILD LONG LASTING PLAYER LOYALTY IS EASY
WHEN YOU HAVE THE RIGHT PARTNER. FROM PRE-EVENT PLANNING AND LOGISTICS, TO ON-SITE
MERCHANDISING, ALL STAR WILL ENSURE THE SUCCESS OF YOUR EVENT AT SHOWTIME.

STEP

UBLICIZE
YOUR EVENT
Invitations,

flyers, posters,
tent cards, etc.

STEP
PICK
THE VENUE

Where and when it will
be held - ball room,
foyer, retail space, etc.

CONTACT ALL STAR INCENTIVE MARKETING
GARY GALONEK, NATIONAL SALES MANAGER, GAMING
AT (800) 526-8629 TO LEARN MORE
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Choose brand name % S

INCENTIVE MARKETING

5!7‘&7?. Molovale. [otwird.®

merchandise at various
price points that [
will motivate -
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INCENTIVE MARKETING

Logage. Mofivate. Keward.®

incentiveusa.com | (800) 526-8629




